
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

CarPoint Homepage Sponsorship 
with Side Reskins & Expanding MREC 

 
 
 
 
 



CarPoint Homepage Sponsorship Specifications & Desi gn Rules – 350x1115 
 
 
Left Panel Specifications       Design Directions            Example Left Panel Image 

 
Area 1)  350x1115 Image Design Area:  

 

Use the 350x1115 area to design the creative.  
Create the main imagery within this area. 

  
Area 2)  150x1115 Call To Action Area:  

 

Use the 150x1115 to lay out the call to action messaging for the campaign. 
 

Call to action messaging sits hard up against the CarPoint homepage 
content to maximise the exposure for all screen resolutions. 

  
Area 3)  50x1115 Fade Area:  

Use the 50x1115 area to fade the creative image into the site background using 
a transparent or white gradient fade. Solid colour will be accepted. 

  
Note: The above design rules apply to the left and right panels. 

 
 

Ad Specifications  
 

File Size: 40kb Max (each panel left & right) 
Format: Static GIF 

 
 

Ad Rules & Procedures 
 

Creative: Must be received 7 working days before campaign start date. 
 

 

Ad Serving 
 

MediaMind: Use MediaMind Templates 
            DoubleClick:    Use Doubleclick Templates 
            Facilitate: Provide creative to spec with tags 
            MediaMotive will load separately. 



 Homepage – Holden IQ Homepage Sponsorship Example – 350x1115 Creative with Expanding MREC  
 

 
 



Homepage – Holden IQ Homepage Sponsorship Example –  350x1115 Creative with Expanding MREC 
 

 



Homepage – Template Area Example – 350x1115  
 

 



 Homepage – Template Area Example – 350x1115  
 

   
 
                     -   No branded content is to sit in this area. 
  -   No content should be above the top of the site 
      main navigation 
  -   Only solid colour bleed should form the reskin in 
      this area. 
  -   No wording, logos or other content allowed. 
 
  Restricted Area: 160 px down from top of page 
 
 
 
 

- Key messaging should be within 150x955 
(Starting 160 down from top of page) 

- Manufacturer logo and call to action should 
appear within this content area. 

- Designing the messaging within this area 
maximises exposure to majority of screen resolutions. 
 
 
 
 

- An area 50 px wide on the outside edge of each 
reskin should have a gradient fade to white or transparent. 
 
 
 

- Dotted line indicates the fold on the majority of 
screen resolutions – intention is to keep key messaging above 
this. 
 
 
MediaMind Design Requirements 
 
 



 
 
Ad Format Expandable MREC with Side Panel Skins 
 
Description The skinner ad consists of two 350x1115 static Flash pieces that sit either side of the publisher’s page. When clicked on they will click through to 

the advertiser’s URL. There is also an MREC that can expand if required for the creative execution. 
 
Source Files Located in the attached zip files with this pdf. Alternatively contact you Account Manager or product@mediamotive.com.au for more details. 
 
Ad Specs The expandable banner should be setup as follows 

- Default Image: 1x1 GIF, as attached 
- Default Flash:  1x1 SWF Flash piece as attached. 
- Panels 

o Panel Left – 350x1115 Static GIF that displays on the left of the page 
o Panel Right - 350x1115 Static GIF that displays on the right of the page 
o Expanded MREC – 992x600 when completely expanded to join both left and right gutters, animated flash, video or static GIF 

 
  Flash Setup  
  

Please ensure you have the latest version of the Eyeblaster MXP installed from here: 
http://demo.eyeblaster.com/Training_Zone/Workshop/download.asp 
 
You can then use the attached (.EBC) Flash template file, which can be opened using Eyeblaster Workshop (included in the MXP) and customize 
any of the flash files. 

  
Workshop can be opened from within Flash by selecting Window -> Other Panels -> MediaMind Workshop.  

  
Then select ‘Open an existing ad’ and navigate to the .ebc file. 

  
Note:  
You should only need to customize the Panel Left and Panel Right flash files, the 1x1 Flash and GIF should not need to be edited prior to upload. 

 
Templates  See email attachments that this pdf should have come with. 

Alternatively contact your Account Manager or product@mediamotive.com.au for more details. 
 
Support For any additional queries please contact creativeau@mediamind.com  or call +61 2 8243 0000 



Mediamind Design Requirements 
 
 
 
 

 



Doubleclick Design Requirements 
 
 
 
 
 
FLTR  Motif Build - Must use Flash CS3 and Motif Adkit component. Please note that the Motif Adkit Component is not compatible in Flash CS4.
  Download Link for Motif AdKit: http://www.adobe.com/support/documentation/en/flash/ad_kit/releasenotes_adkit.html
  
STEPS in Building a FLTR: 
 

Set the size of the stage (Please note that the size of the stage varies on which site your creative will go live e.g. Carpoi
see image1.1  
Please refer to the this link on how to use the Motif Component: 
Set the Creative Type on Motif Ad Kit. see image1.2 
For Left Panel Set the creative to Floater 
For Right Panel Set the creative to Reminder
Click Package to create MTF File . see image1.3 
Upload the MTF file in DFA. (DFA link here: 
Create Tag's 
 
*Please refer to accompanying Double Click 
takeover* 

 
 
EXP  Studio Build - Can use Flash CS3, CS4 or CS5 for this. Please download the latest studio component here: 
 
STEPS in Building a Expanding unit. 
 

Set the size of the stage (Please note that the size of the stage varies on which site your creative will go live e.g. Carpoi
see image1.1  
Please refer to the this link on how to use the ExpandingComponent 
Make sure the Enabler, PoliteLoader and ExpandingComponent is imported on the stage. 
Upload in Studio 
Push in DFA 
Get tags 

 
As soon as you have the javascipt tags. You may contact your CM to provide test previewlink for this. 
 
 
 
 

Must use Flash CS3 and Motif Adkit component. Please note that the Motif Adkit Component is not compatible in Flash CS4.
http://www.adobe.com/support/documentation/en/flash/ad_kit/releasenotes_adkit.html

Set the size of the stage (Please note that the size of the stage varies on which site your creative will go live e.g. Carpoi

Please refer to the this link on how to use the Motif Component:  
see image1.2  

For Right Panel Set the creative to Reminder 
see image1.3  

Upload the MTF file in DFA. (DFA link here: http://advertisers.doubleclick.net) 

Please refer to accompanying Double Click build templates with this document for gutter and expanding MREC details

Can use Flash CS3, CS4 or CS5 for this. Please download the latest studio component here: 

Set the size of the stage (Please note that the size of the stage varies on which site your creative will go live e.g. Carpoi

Please refer to the this link on how to use the ExpandingComponent -> http://www.google.com/support/richmedia/bin/answer.py?answer=114166
and ExpandingComponent is imported on the stage. see image1.4  

As soon as you have the javascipt tags. You may contact your CM to provide test previewlink for this.  

Must use Flash CS3 and Motif Adkit component. Please note that the Motif Adkit Component is not compatible in Flash CS4. 
http://www.adobe.com/support/documentation/en/flash/ad_kit/releasenotes_adkit.html  

Set the size of the stage (Please note that the size of the stage varies on which site your creative will go live e.g. Carpoint.com.au, carsales.com.au)  

for gutter and expanding MREC details  for homepage 

Can use Flash CS3, CS4 or CS5 for this. Please download the latest studio component here: http://studio.doubleclick.com/home  

Set the size of the stage (Please note that the size of the stage varies on which site your creative will go live e.g. Carpoint.com.au, carsales.com.au)  

http://www.google.com/support/richmedia/bin/answer.py?answer=114166 
 



 
 
 
 
General Rule Requirements 
 

 
 
When building re-skins in conjunction with expanding MREC creative is allowed to auto expand on first page download with a delay of 2 seconds 
per UB. OTP creative must be capped to one per UB per day. OTP creative must also display a CLOSE button and retract with roll off of mouse.  
 
No manufacture, company or organisation logo’s to be above the main homepage navigation bar.  
 
 
 
 

 
 
 
No expanding creative under MediaMotive rules is allowed to cover the homepage search box at any stage. There are no exemptions to this rule 
and this applies to all advertisers taking on a homepage sponsorship. This rule will never  be amended under any circumstance. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 

 
 
 
 
 
If creative does not meet the set specifications it may be rejected and asked to be revised.  
 
 
Creative delivery:  
   IAB Creative Standard:  5 working days before campaign starts for testing 
   Custom Creative:    7 working days before campaign starts for testing 
   Homepage Executions: 7 working days before campaign starts for testing 
 
 
 
 
No creative can display messaging, logos or make reference to competitor publishers. All creative must follow the two click process, no campaigns 
are permitted to link directly to a stock listings page. No creative is to display a dealer post code locator or other such functionality to be used on the 
carsales Network.  
 
 
 
For more information please contact product@mediamotive.com.au  



Doubleclick Design Requirements 
 
 
 
Image 1.1       
 
 
 
 

      Image 1.2 



Doubleclick Design Requirements 
 
Image 1.3 
 
 
 
 
 
 
 
 
 
 
 
 
 
            Image 1.4 



Doubleclick Design Requirements – Examples in Situ
 
 
 
 
 
 
       Ad Units in Position (Closed)  
 

 
 
 
 
 
 
 
 
 

Examples in Situ  

         Ad Units within Carsales Homepage (Closed)Ad Units within Carsales Homepage (Closed)  

 



Doubleclick Design Requirements – Examples in Situ
 
 
 
 
 
 
      Ad Units in Position (Expanded)
 

 
 

Examples in Situ  

(Expanded)       Ad Units within Carsales Homepage (Expanded)Ad Units within Carsales Homepage (Expanded)  

 


