
 
 
 

 
MREC (300 X 250) 

 
 
 
 
 

 
Creative dimensions:   300x250 (Standard) & 600x250 (Expanding)    Flash version:    8 or greater 
 
Sized served specs:            Initial download:  40kb  
              Polite download:  100kb 
Format:   SWF/GIF file         Back up GIF’s:  Back up GIF’s must appear un-pixilated         
                   and all writing eligible with clearly defined edges 
Image size:   40kb (standard) 40kb  (expanding) 
SWF file size:   40kb (standard) 100kb  (expanding)     Animation specs:  
Click command:  Supply separately 
                   
 
Third party served specs:           Video duration:  30 seconds 
              Frame rate:   24 frames per second is standard 
Format:   SWF/GIF         Looping:   Can loop  
Image size:   40kb (standard) 40kb  (expanding)     CPU Usage:   Max percentage of CPU usage to be no greater than 30% 
SWF file size:   40kb (standard) 100kb  (expanding) 
Video/sound asset:  1Mb          Expanding ads:  Expands horizontally from 300x250 to 600x250 and must be third part served .   
Initial load/preload banner: In cases where polite download is used, initial load/        (Sound must be activated and muted with button for user control) Sound and  
    preload banner MUST not be left blank         video must stop and retract on roll off. Creative must clearly display a close  button. 
    (to at least contain a form of branding i.e. a logo )                
                   
              Spec notes:   Sold on a CPM basis. 
                  MREC must only expand on roll over and retract with user roll off 
                  MREC must expand to the left. 
                  Video in MREC plays with no sound but can have sound activated on default  
                  once fly out is initiated. 
                  Sound is by default set at 15% of the original maximum volume. 
                  Creative must clearly display a close, stop, play, pause, volume and rewind buttons .  
Implementations specs: 

All creative code must be tested for compatibility with all major browsers 
                  and plug-ins before being sent to MediaMotive operations team. 
                         
 
1 pixel border:   If creative supplied is on a white or light     

coloured background must have 1 pixel boarder    SLA’s:    Creative materials due at least 5 working days befo re campaign launch  to ensure  
               technical compatibility and approval.  

   
Click tag:   All Flash files must be clickTag enabled          MediaMotive reserves the right to reject creative appears pixelated, blurry or illegal 

with below code            or devalues the site in any way.  
 
    on (release) { 

getURL (_level0.clickTag, “_blank”); 
} 

 
 
 
 
 
 
 
 

 
 
 
 



 
 

 
Leaderboard (728 X 90)  

 
 
 
 

Creative dimensions:  728x90 (Standard) & 728x180 (Expanding)     Animation specs:   
       
Site served specs:             
              Video duration:  30 seconds 
Format:   SWF/GIF file         Frame rate:   24 frames per second is standard 
Image size:   40kb (standard) 40kb  (expanding)     Looping:   Can loop  
SWF File size:   40kb (standard) 100kb  (expanding     CPU Usage:   Max percentage of CPU usage to be no greater than 30%     
Click command:  Supply separately          

Expanding ads:  Expands vertically from 728x90 to 728x180 and must be third party served. 
                  (Sound must be activated and muted with button for user control)  

Sound and video must stop and retract on roll off. Creative must clearly display a close  button.  
            
Third party served specs: 
 
Format:   SWF/GIF file 
Image size:   40kb (standard) 40kb  (expanding)     Spec notes:   Sold on a CPM basis. 

All creative code must be tested for compatibility with all major browsers  
and plug-ins before being sent to MediaMotive operations team. 

SWF file size:   40kb (standard0 100kb  (expanding)         MREC must only expand on roll over and retract with user roll off 
Video/sound asset:  1Mb              MREC must expand to the left. 
Initial load/preload banner: In cases where polite download is used, initial load/        Video in MREC plays with no sound but can have sound activated on default  
    preload banner MUST not be left blank         once fly out is initiated. 
    (to at least contain a form of branding i.e. a logo )       Creative must clearly display a close, stop, play, pause, volume and rewind buttons . 
                  Sound is by default set at 15% of the original maximum volume. 
 
           
Implementation specs: 

SLA’s:    Creative materials due at least 5 working days befo re campaign launch  to ensure 
technical compatibility and approval. 
 
MediaMotive reserves the right to reject creative appears pixelated, blurry or illegal 
or devalues the site in any way 

     

1 pixel border:   If creative supplied is on a white or light     
coloured background must have 1 pixel boarder 

  
 
 
 
Click tag:   All Flash files must be clickTag enabled  

with below code 
 
    on (release) { 

getURL (_level0.clickTag, “_blank”); 
} 

 
 
Flash version:    8 or greater 
Initial download:  40kb 
Polite download:  100kb 
Back up GIF’s:  Back up GIF’s must appear un-pixilated  

and all writing eligible with clearly defined edges 
 
 



 
 
 
 
 

Sky scraper (120 X 600) & Wide Sky (160x600)  

 
       

 
 
Creative dimensions:   120x600 (Standard Sky), 160x600 (Wide Sky) & 240x600 (Expanding) Flash version:    8 or greater 
 
Sized served specs:            Initial download:  40kb  
              Polite download:  100kb 
Format:   SWF/GIF file         Back up GIF’s:  Back up GIF’s must appear un-pixilated         
                   and all writing eligible with clearly defined edges 
Image size:   40kb (standard)  40kb  (expanding) 
SWF file size:   40kb (standard)  100kb  (expanding)     Animation specs:  
Click command:  Supply separately 
                   
 
Third party served specs:           Video duration:  30 seconds 
              Frame rate:   24 frames per second is standard 
Format:   SWF/GIF         Looping:   Can loop  
Image size:   40kb (standard)  40kb  (expanding)     CPU Usage:   Max percentage of CPU usage to be no greater than 30% 
SWF file size:   40kb (standard) 100kb  (expanding) 
Video/sound asset:  1Mb          Expanding ads:  Expands horizontally from 120x600 to 240x600 and must be third party ad served.  
Initial load/preload banner: In cases where polite download is used, initial load/        (Sound must be activated and muted with button for user control) 
    preload banner MUST not be left blank         Sound and video must stop and retract with roll off. Creative must clearly display a close  button. 
    (to at least contain a form of branding i.e. a logo )             

Spec notes:    
Sold on a CPM basis. 

                  MREC must only expand on roll over and retract with user roll off 
                  MREC must expand to the left. 
                  Video in MREC plays with no sound but can have sound activated on default  
                  once fly out is initiated. 
                  Sound is by default set at 15% of the original maximum volume. 
                  Creative must clearly display a close, stop, play, pause, volume and rewind buttons .  
                

All creative code must be tested for compatibility with all major browsers 
                  and plug-ins before being sent to MediaMotive operations team.     
              
Implementations specs:                
                    
                   
 
1 pixel border:   If creative supplied is on a white or light     

coloured background must have 1 pixel boarder    SLA’s:    Creative materials due at least 5 working days befo re campaign launch  to ensure  
               technical compatibility and approval.  

   
Click tag:   All Flash files must be clickTag enabled          MediaMotive reserves the right to reject creative appears pixelated, blurry or illegal 

with below code            or devalues the site in any way.  
 
 
    on (release) { 

getURL (_level0.clickTag, “_blank”); 
} 

 
   
 

 
 



 
 

 
 
Inline Banner (450x90)  

 
 
Creative dimensions:   450x90          
 
Sized served specs:      
               
Format:   SWF/GIF file           
                 
         
Image size:   30kb 
SWF file size:   30kb           
Click command:  Supply separately         
                
   
                
   
 
Third party served specs:            
               
Format:   SWF/GIF           
Image size:   30kb 
SWF file size:   30kb 
Initial load/preload banner: In cases where polite download is used, initial load/  
    preload banner MUST not be left blank       
    (to at least contain a form of branding i.e. a logo ) 
Implementations specs:             
    
1 pixel border:   If creative supplied is on a white or light       
    coloured background must have 1 pixel boarder      
                
        
Click tag:   All Flash files must be clickTag enabled       
         
    with below code          
                 

on (release) { 
getURL (_level0.clickTag, “_blank”) 
} 

 
Flash version:    8 or greater 
Back up GIF’s:  Back up GIF’s must appear un-pixilated    

and all writing eligible with clearly defined edges.  
   

Spec notes:   Sold on a CPM basis. 
    All creative code must be tested for compatibility with all major browsers 

and plug-ins before being sent to MediaMotive operations team. 
 
 
SLA’s:    Creative materials due at least 5 working days befo re campaign launch  to ensure  
    technical compatibility and approval. 
 

   
MediaMotive reserves the right to reject creative appears pixelated, blurry or illegal 
or devalues the site in any way.  
 
 



 
 

 
 

 
 

300x100 Tile  
Creative dimensions:   300x100          
 
Sized served specs:      
               
Format:   Static GIF            
                  
       
Image size:   20kb 
SWF file size:   20kb           
Click command:  Supply separately         
                 
  
                  
              
Implementations specs:              
   
1 pixel border:   If creative supplied is on a white or light        
    

coloured background creative must have 1 pixel black boarder     
              
           

   
Spec notes:    
    All creative code must be tested for compatibility with all major browsers 

and plug-ins before being sent to MediaMotive operations team. 
 
 
SLA’s:    Creative materials due at least 5 working days befo re campaign launch  to ensure  
    technical compatibility and approval. 
 

   
MediaMotive reserves the right to reject creative appears pixelated, blurry or illegal 
or devalues the site in any way.  
 

 
 
 
 
  



 
 
 
 

 
 
  

carsales  Network  – Creative Advertising Rules 
 
 
 
 

 
1. DEALER LOCATOR 

 

Dealer postcode locator or other such functionality is not to be used in creative on the carsales Network. No functionality is allowed within the creative that allows the user to directly enter, provide their postcode / personal details or 
dropdown list in order to locate a dealer. Tabs within creative to request a test drive, brochure or to see T & C’s are permitted as long as the forms do not show dealer locations. All tabs and clickable links must open in a new window. No 
banner advertisement can open a web based e-mail service or PDF. 

 
 

2. CLICK THROUGH PROCESS 
 

Manufacture/Dealer campaigns are not permitted  to link directly to a stock listings page. Campaigns can link through to the following pages: 
 

a. New car features pages 
b. Benefits/Special Offers pages 
c. Repayments pages 
d. Model Options/Configurations page 

 

In order to reach a Dealer stock listings page from carsales sites, two clicks rule must apply. 
 

• Example of a permitted  click through process for a manufacture or dealer/dealer co op campaign. 
 

carsales    Manufacturer/Dealer Homepage           stock results 
 
 

• Example of a not permitted  click through process. 
 

carsales    Manufacturer/Dealer stock listings page 
 
 

3. MESSAGING 
 

No creative can display messaging, logos or make reference to competitor publishers. 
 

i. Example of permitted  reference messaging:    “RACV car of the year 2011” 
 

ii. Example of not permitted  messaging:    “Drive car of the year 2011” 
 
 

4. VIDEO 
 

In-banner video can start on launch of page, however, audio must be muted  and turned on via user initiation. 
 
 

5. EXPANDING CREATIVE 
 

Expanding creative out of any ad unit must be user initiated via roll on  and retract with roll off . It must also clearly display and Close  button. 
 
 

  



 
 
 
 

 
 
 
 

6. OTP (Over the Page) EXPANDING CREATIVE 
 

Creative is allowed to auto expand on first page download with a delay of 2 seconds per UB. OTP creative must be capped to one per UB per day. OTP creative must also display a Close  button and retract with roll off of mouse. 
 
 

7. CREATIVE BORDERS 
 

Creative that has a white or light-coloured background must have a 1 pixel black border. 
 
 

8. CREATIVE DELIVERY 
 

Creative needs to be delivered on time. If creative is not received on time, this could delay the start of the campaign. 
 

IAB Standard Creative:  5 working days before campaign starts for testing 
Custom Creative:  7 working days before campaign starts for testing 
Homepage Executions:  7 working days before campaign starts for testing 

 
 

9. CREATIVE SPECIFICATIONS 
 

If the creative does not meet the set specifications, it may be rejected and asked to be revised. This could delay the start of the campaign. 
 
 
 
 

For more information please contact: product@mediamotive.com.au 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

 
 
Creative Rules (Post Code locator)  

 
 
 
Dealer post code locator is not to be used in creative on the carsales Network, no functionality is allowed within the creative that allows the user to directly enter or provide their post code or personal details in order to locate a dealer. 
Sub tabs within creative to request a test drive, brochure, or to see T & C’s are fine under creative rules. All subs tabs must open in a new window. 
 

Not permitted  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

 
 

Not permitted  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
 
 
 

STANDARD MREC            EXPANDING MREC 
  



 
 

 
 
 

STANDARD SKY        WIDE SKY        EXPANDING SKY 
 
  



 
 
 
 

 
 

STANDARD LEADERBAORD           EXPANDING LEADERBAOR D 
 
 


